Impact of online
disinformation
and hate speech

‘ SEPTEMBER 2023




A GLOBAL SURVEY ON THE IMPACT OF ONLINE
DISINFORMATION AND HATE SPEECH

Ensuring access to reliable information is a basic prerequisite for informed debate on all of the
challenges societies face. However, as social media platforms have become the preferred
source of information for a growing number of citizens, concerns have been raised about the
prevalence of falsehoods and hate speech propelled by opaque algorithms that can favour
engagement over factuality, and exacerbated by active exploitation by some political leaders and
other actors. The issue of the governance of these platforms — what is the most effective
approach, who is responsible, how can we protect and not harm human rights? — has come to
the forefront of public debate in recent years.

As it concludes a year-long global consultation to develop guidelines to safeguard freedom of
expression and access to information in the governance of digital platforms, UNESCO also
wanted to give a voice to citizens on the impact of online disinformation and hate speech in their
daily lives Do they feel that it is a major issue? Are often confronted with it? What solutions do
they favor to combat it?

The reliability of online information being even more crucial during elections, UNESCO and
IPSOS decided to conduct the survey in 16 countries where general elections will be held in
2024, and pose questions specific to this context: Do they feel that disinformation have already
had an impact on political life in their country? Are they concerned that disinformation will
impact the next campaign?
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Study conducted for UNESCO
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From 22th August to 25th September
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DETAILS ON READING THE RESULTS

The “Global Country Average” we use
in this report reflects the average
result for all the countries where the
survey was conducted. It has not been
adjusted to the population size of each
country.

In addition, in order to analyze the
results in more detail, in this report we
have systematically presented, in O
addition to the overall results, the ARUOS,\IE,'\HA
results for three groups of countries: -3 - SR

"ALGERIA ®
Countries with a very high HDI*
(>0.800): Austria, Belgium, Croatia,
Romania, United States
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Countries

Algeria, Dominican
Republic, Indonesia, Mexico, South
Africa, Ukraine

SOUTH
. AFRICA
Countries

Bangladesh, El
Salvador, Ghana, India, Senegal



COUNTRY DETAILS

0 858

ESTIMATED POPULATION

NEXT ELECTION* HDI (2022 WORLD BANK)
‘* Algeria December 2024, presidential election 44900 000
=Austria September 2024, parliamentary, european elections 0.916 9 000 000
. Bangladesh January 2024, parliamentary elections 171200 000
() Belgium June 2024, parliamentary, regional, local, european elections 0.937 11700 000
3 Croatia July 2024, parliamentary, european elections 0.858 3900 000
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ANALYSIS OF KEY RESULTS

The use of social media as a daily source of information has rapidly grown over the past 15 years, to the point of how
surpassing print media, radio, and even television.

On average in the 16 countries surveyed, 56% of internet users frequently use social media to stay informed about current
events, far ahead of television (44%). However, it is worth noting that differences exist among population groups television
Is the primary source in the most developed countries (55% compared to 37% for social media), while it lags significantly in
countries with high (42% vs 63%) or medium/low levels of Human Development Index (HDI) (37% vs 68%).

Unsurprisingly, those under 35 are also much more inclined to use social media for information compared to those aged 55
and older (67% compared to 31%).

We also note that television is used somewhat more for information during election campaigns. Indeed, traditional media,
especially television, are the most trusted sources in terms of credibility and quality of the news they provide to the public.
Overall, 66% of those surveyed have trust in the news broadcast on television, 63% in radio news, and 61% in print media
news, compared to only 50% for news gathered from social media. Here again, there are major differences between
countries, with confidence in all the sources of information surveyed much lower in affluent countries than in the developing
ones.

Ipsos — UNESCO Study on the impact of online disinformation during election campaigns. September 2023












USAGE AND TRUST
IN SOCIAL MEDIA




Soclial media the main source of information globally

Question : Where do you primarily get your news and information from?
(Whole sample) - Up to 2 answers per respondent



Social media the top source of information in almost every country

Question : Where do you primarily get your news and information from?
(Whole sample) - Up to 2 answers pegespondent
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Trust in social media lower than traditional media

Question :



Confidence significantly lower in High HDI countries

Question : To what extent would you say you trust the news and information provided by these sources of information?
(Whole sample —



EXPOSURE TO DISINFORMATION




85% concerned about the impact of disinformation in their country

Question : Would you say you are concerned about the impact and influence of disinformation and “fake news” on the population in your country?

(Whole sample)
0
% NOT CONCERNED % CONCERNED
15 85
) * 87% of managers and
professionals vs 83% of
blue collars

* 87% of those with higher
education vs 74% of those
with lower education

* 87% of those living in urban
areas vs 79% of those
living in rural areas

VERY CONCERNED SOMEWHAT CONCERNED

o
% CONCERNED
6 countries with 76
very high HDIs
Average
|
D
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6 countries with % CONCERNED
HDIs 88
Average
5 countries with % CONCERNED
HDIs 90
Average

NOT AT ALL CONCERNED



Vast majority say disinformation has already had a major impact on political
life, especially in countries with lower HDI

Question : Do you think that disinformation and “fake news” have already had a major impact on political life in your country?
(Whole sample)

YES, DEFINITELY YES, PROBABLY

NO, CERTAINLY NOT




Very high concern about possible impact of disinformation
on upcoming elections

Question : And more specifically, looking ahead to next year's elections* in your country, are you concerned that disinformation and “fake news” could have an
impact on the campaign and on the vote of a significant proportion of voters ? §
(Whole sample)

% NO

O,

YES, DEFINITELY YES, SOMEWHAT

NO, DEFINITELY NOT







Most feel disinformation more widespread on social media than other
media

Question :






EXPOSURE TO HATE SPEECH




Question : Let's talk about hate speech. This is a form of hate speech or incitement to violence that can sometimes be found online on social networks, the "comments” section of articles or
online instant messaging. Hate speech can target individuals or groups of peaple (ethnic, racial or religious minorities, LGBT+ people, people with disabilities, etc.). How often would you
say that you come across online content that seems like hate speech?

(Whole sample)

% Often
COUNTRY AVERAGE

Algeria
Austria
Bangladesh
Belgium
Croatia
Dominican Republic
El Salvador
Ghana

India
Indonesia
Mexico
Romania
Senegal
South Africa
Ukraine
United States



Question : Who do you think are the main victims of hate speech on social networks in your country?
(Whole sample) - Up to 2 answers per respondent

LGBT+ people - 33
Ethnic B






PREFERRED SOLUTIONS




Question : Who should be mainly responsible for identifying and countering online disinformation or “fake news"?
(Whole sample) - Only one answer possible

16 Countries
Average

The government and regulators - 29 - 28 - 27
The users themselves - 23 - 22 - 25

The news media . 20 - 21 - 21

The social media platforms . 19 . . 19

International organizations I 5 I I 4

Politicians I 4 I I 4



Question : Do you agree or disagree with each of the following statements?
(Whole sample) - Only one answer possible

“Governments and regulators
should be able to require social
media platforms to put in place
trust and safety measures
during election campaigns to
protect the integrity of elections”



All stakeholders have a major role to play, including during election periods

Question : Do you agree or disagree with each of the following statements?



International organizations also expected to take action

Question : Do you agree or disagree with each of the following statements?

(Whole sample)
International organizations such as the United Nations or q % YES
g#ﬁgﬁ:ﬁgﬁv 2”major role to play in combating disinformation 6 countries with 67
very high HDIs % NO
Average
33

% NO ‘ % Yes

25 75 6 tri ith G HYES
countries wi

high HDIs 6
1'8 Average ‘ % NO

24
E % YES
5 countries with 83

% NO
17

HDIs

Average

STRONGLY AGREE SOMEWHAT AGREE SOMEWHAT DISAGREE STRONGLY DISAGREE






RELIABILITY OF RESULTS
Spreadsheet

* Inthis instance, with regard to this study:





http://www.syntec-etudes.com/
http://www.esomar.org/
https://www.ipsos.com/en/privacy-data-protection

UPSTREAM OF THE DATA COLLECTION



ABOUT IPSOS

Ipsos is the world’s third largest market research company, present in
90 markets and employing more than 18,000 people.

Our passionately curious research professionals, analysts and
scientists have built unique multi-specialist capabilities that provide
true understanding and powerful insights into the actions, opinions
and motivations of citizens, consumers, patients, customers or
employees. We serve more than 5000 clients across the world with
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